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Prepare a campaign
for KF on facebook

Goals

Targeted Audience

Slogan

Platforms

Campaign Visuals

Duration

Number of pieces







Types of
content

* Promotional Vs Non-promotional

* Promotional = Ad copies
(Copywriting)

* Non promotional (Educational —
Entertaining — Informative ..)
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How to write a @ @ ® (4 &

fa C e b O O k O St Find Read/Watch Write Write Write
*Find topic (in a eRead/Watch/Listen oWrite body *\Write conclusion *\Write introduction

campaign) to 3-5 relevant pieces
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* Find topic (in a campaign)

HOW tO erte d  How to (do — escape — utilize ..) something
fa ce bOO k pOSt * Why something is (important — dangerous — effective ..)

* What is something



How to write a
facebook post

Read/Watch/Listen to 3-5 relevant pieces
DO NOT READ FACEBOOK POSTS

Find content in different language

Videos (youtube — tiktok — Instagram ..)
Blog posts
Quora answers
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*  Write body

HOW to erte a * No more 400 words

* Use hashtags for highly searched words

fa Ce b O O k p O St e 15t or 2" or 37 person (and keep it)

* Use paragraphs



* Write conclusion

e Summarize all

: e Or Say what we learnt
H oW to erte d * Add call to action and hashtags
facebook post .+ Write introduction

e Say why this post is important
* Say what problem this post solves






How to write a
facebook post -

Examples

* Find topic (in a campaign)
o A US cas) el el il g il 6l )
o sl 8 Jaiis Glile < ghad 5
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o e e ) Cala a3V ellas Gl
(PR AP g
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* Write body
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AS) @il jae Gl a3y ud (5 A8 jlacaian ol el Cauaii el
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How to write e

RSP ERN

d fa ce b 0l0) k * Write conclusion

— Wl a dals — Qb sall ad g — daluad) ¢l o) — 4GS JS) — A el
post = iy — S 1S 3
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Example el S gt s e LS
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e Write introduction ‘ '
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ldeas for introduction

* A question

* Quote

* Mentioning a situation
* Second person fact

* Third person story

* True story

* Use %
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How to write facebook
post ad copy

* Write introduction
Audience and problem
Our solution for the problem
Why we are special
How they can get the solution
CTA




Q

How to write facebook
post ad copy

* Write body

* Details for the solution we
provide

e Details on how to get the
solution

e Details about why we’re
special




Q

How to write facebook
post ad copy

* Write conclusion
* How they can get the solution
« CTA




How to write
facebook post

ad copy -
Examples

* Didn’t get them a Christmas gift yet? No problem

Get everyone a custom design hoodie and show
them you care about each of them. Create each
design in 7 minutes and get them delivered by
tomorrow. Click the link and get over with
Christmas gifts.

We have a variety of options in:

* Hoodies
e T-shirts

Click the link and go make them the best
Christmas gift ever.
#CoolDad #HappyNewYear #MerryChristmas



How to write
facebook post

ad copy -
Examples
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How to write
facebook post

o Al A Gy e# AT G
2022 dled s %40 pads dakd gl e oo

ad COpy = Ll 3 ol ellia gia g Al Liliay)
Examples




How to make your ad attractive?

Questions

Discounts Bundles Offers

Audience
problems
mentions

Comparison
Contradictions @ with common

competitors

Make them

feel special

Get emotional

Storytelling
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Storytelling - Elements

A

Characters

hA
a

Conflict

Resolution




Storytelling - Elements

e Characters
* First-person point of view:
* The character is yourself.

* Using this type of language in storytelling
is more confessional.

* You can use this to build authority.

* Try using first person when there is a
known person, an author, behind the
content.

e Conflict

3 - .
f’r{ * Resolution
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Storytelling -
Elements

e Characters
* Second-person point of view:

* The character in this point of view is your
audience.

 When using "you" language, you need to
really understand your buyer personas.

* Tell the story in a way that shows empathy.
e Conflict

e Resolution




Storytelling - Elements

* Characters
e Third-person point of view:

* Thisis the “he said” and "she said” type of
language.

e Case studies about your customers are a
good example of using third-person.

 Stories for this point of view can be both
fictional or nonfictional.

e Conflict

* Resolution




Storytelling -
Elements

 Characters

e Conflict
* Must fit target audience’s:
* Problems
* Needs
* Buyer journey stage
* Resolution

* Wrap up the story and remember to
call audience to action



B &

Conflict should create Be consistent and Keep the story clear and
emotional appeal authentic concise

Storytelling - Best practices






Stories Marketing




Facebook and Instagram stories (Types)

G ad | |e ry e for sharing existing photos or videos on your phone.
BOO mera ng e for taking a burst of photos and turning them into an animation.
e for creating a text-based story.
LayOut e for posting multiple photos in different grids or collage configurations.

SU pe rzoom e for zooming in on a subject.

e for conducting viewer polls between two options.



How to get stories ideas?

Plan your Think of Watch many Look at View many Plan your Create your
stories as stories as stories competition templates seguence individual
pieces of stories stories

content




Video
marketing

* Know your audience
* Social media is tv

e Build your audience




Video
marketing

* Video moments around collections of
topics

* Brand moment
e Business moment
e Entertainment moment




Video marketing
— Attract stage

* Brand personality videos for branding

* News and insights for thought
leadership

* Educational how-to for positioning as
industry experts




Video marketing
— Engage stage
(Leads)

* Webinars with advices

* Product demos (emails)

* Landing pages promotional videos
* Case studies

* In-depth educational how-to videos




Video marketing
— Engage stage
(Customers)

Customer testimonials
In-depth product demos

Videos on how we work with
customers

Personalized videos for each persona
elaborating how we help them




Video marketing
— Delight stage

e Thank you video — welcome to our
community

* Onboarding content on how to get our
service/product running

* Educational product/service video on
how to make the best use of our
service/product




How to create a tiktok/reel video?

Watch tiktok ..
A lot

Plan your video
as a series of
moments

Keep an eye on
competitors

Plan your
tiktoks
directions

Think of a
written version
of the content




Tools
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